
E3. Transfer and training actions 

 

1 

 

 

 

Media impact report 

ACTION E6 

47 

30/06/2022 

FOREST OWNERSHIP CENTRE 



 
 

2 

 

Attendance at information sessions  

MEDIA IMPACT REPORT 

 

The actions planned to publicise the LIFE CLIMARK project included the publication of press 

releases in traditional media and the creation of Twitter and Facebook accounts. This report 

lists the press releases published with summaries of the key information contained in each 

one. It also includes an assessment of the impact of the Twitter and Facebook social 

network accounts.  
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1. Objectives of the action  

The aim of featuring the project in the mainstream media and on social media networks is to 

publicise the project and the concept of climate credits and the climate credit market to the 

general public. 

A series of publications in the mainstream media were planned to inform the public about the 

launch of the project, the actions carried out and the pilot studies started and to announce the 

final conference, a total of four press releases and one press conference.    

In addition to the project website, where key information on the LIFE CLIMARK project is 

published, the creation of Facebook and Twitter profiles was also planned in order to publish 

regular information on the project.  

2. Media appearances 

The total number of press releases and articles in the media was greater than planned. A total 

of 12 items have been published, one on television, four on radio, six in the printed and digital 

press and one in the official gazette of the Catalan Water Agency (ACA). The last article published 

appeared on twenty different web portals and online news sites. A total of 32 press releases 

have appeared in different media. Table 2 in Annex 1 contains a list of the project's appearances 

in the media. 

3. Website and social media networks 

Facebook and Twitter accounts were created as planned. To measure their impact, from the 

start of the project, in line with the indicators in Deliverable 28, the number of Twitter 

impressions and interactions and appearances on Facebook were monitored. Each of these 

parameters was obtained using different types of metrics, based on standardised variables for 

each social media network.  

From the start of the project until the end of 2020, a company tracked these metrics, using its 

own system. After that date, this work was done by the CPF using the “Google Analytics” 

program. This led to a change in the type of metrics used and there is therefore a numerical 

mismatch from the first quarter of 2020. At around the same time as this change, the work 

dedicated to maintaining the project’s social media presence declined due to a lack of resources. 

This, together with the change in the metrics, explains the reduction in social media interactions 

seen in Table 1.  

The metrics used to calculate the number of Twitter impressions refer to the number of times 

published tweets are viewed. To calculate the number of interactions, the first company counted 

likes, retweets and mentions, while the CPF counted visits and mentions. The Facebook metrics 

analysed by the first company were publications, visits, likes and comments, while the CPF 

counted publications and visits.  

Table 1 shows that social network activity grew irregularly from the start of the project, peaking 

from late 2019 throughout 2020. It then declined irregularly until 2022. Twitter was the most 

active social media network with the greatest impact.  
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Table 1. Social media indicators by quarter  

Quarter 
No. of 

impressions on 

Twitter 

No. of 
interactions on 

Twitter 

No. of 
Facebook 

appearances 

IV - 2017 0 69 0 

I - 2018 0 75 0 

II - 2018 9200 73 3409 

III - 2018 1200 75 1435 

IV - 2018 3385 16 317 

I - 2019 7600 19 468 

II - 2019 3846 163 469 

III - 2019 7148 152 794 

IV - 2019 6801 105 1554 

I - 2020 79400 1039 6914 

II - 2020 62000 888 49 

III - 2020 126200 2157 46 

IV - 2020 18245 862 20 

I - 2021 16361 626 34 

II - 2021 10960 230 7 

III - 2021 1936 131 0 

IV - 2021 5508 160 1 

I - 2022 1320 735 294 

II - 2022 6406 875 483 

III - 2022 448 336 44 
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Annex 1. Table of media publications 

Action Date Media type Media name Summary 

ACA official press communiqué reporting on the 
installation of piezometers. 

29/01/2019 Official gazette 
Catalan Water 
Agency (ACA) 

The ACA issued a call for tenders for the installation of piezometers 
in the Carme Capellades aquifer (La Llacuna) to carry out a forestry 

study as part of the LIFE CLIMARK project. 

Article in the Segre newspaper 24/11/2019 Newspaper Segre 
Article explaining the CLIMARK project in the context of managing 

forest fires. 

Interview on the TN - Comarques news programme 

on the TV3 television channel 
13/01/2020 Television TV3 Forestry management and its carbon impact 

Interview on the MeteoMauri programme broadcast 
on Catalunya Ràdio 

31/07/2020 Radio Catalunya Ràdio Forest management and climate credits 

CPF press release about LIFE CLIMARK July 2020 Web portal Lifeclimark.eu 
Detailing the scientific background to the implementation of this 

project. 

CPF press release about LIFE CLIMARK concerning 

forest fires 
July 2020 Web portal Lifeclimark.eu 

Explanation of how the project could help to mitigate the risk of 

forest fire in Catalonia. 

Article in the El Mon newspaper 29/09/2020 Newspaper El Mon 
Summary explanation of the main aims of the project and the 

actions planned  

Article: Collserola becomes a laboratory to test how 

forests adapt to climate change [in Catalan] 
12/02/2022 Online newspaper Mon Planeta 

Explanation of the actions to be taken to implement a pilot study in 
the Collserola natural park. 

Article: The Collserola natural park (Barcelona) is the 
site of a pilot study into fire prevention [in Catalan] 

12/02/2022 Online newspaper Europa Press 

Article: Collserola is the site of a forestry 
management project to adapt forests to the 

challenges of climate change [in Catalan] 
12/02/2022 Online newspaper BTV Notícies 

Article: The Collserola natural park (Barcelona) is the 
site of a pilot study into fire prevention [in Catalan] 

12/02/2022 Online newspaper Gente Digital 

Article: Collserola is the site of a pilot study into fire 
prevention [in Catalan] 

12/02/2022 Online newspaper Catzona 

Article: Collserola is the site of a pilot study into fire 
prevention [in Catalan] 

12/02/2022 Online newspaper Catalunya PRESS 
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Article: Collserola, a pilot study into the new Catalan 

climate credits [in Catalan] 
12/02/2022 Online newspaper Tot Barcelona 

Article: Collserola studies how to prevent forest fires 
[in Catalan] 

12/02/2022 Online newspaper Metropoli Abierta 

Article: The Collserola Natural Park takes part in the 
LIFE CLIMARK project [in Catalan] 

13/02/2022 Online newspaper Cugat Mèdia 

Article: Collserola, a laboratory for adapting forests to 

the challenges of climate change [in Catalan] 
13/02/2022 Online newspaper 

La premsa del 

Baix 

Article: Pilot study to prevent fires in Collserola [in 
Catalan] 

13/02/2022 Newspaper 
La Vanguardia 
Catalunya Vivir 

Agència Catalana de Noticies article 14/02/2022 Web portal 
Agència Catalana 

de Notícies 

EL SUPLEMENT section - forestry management pilot 
study - LIFE CLIMARK project 

14/02/2022 Radio Catalunya Ràdio 

Article: Collserola becomes a laboratory for adapting 
forests to the challenges of climate change [in 

Catalan] 
14/02/2022 Web portal Cerdanyola.info 

Article: Smart forestry management to combat 
climate change [in Catalan]  

14/02/2022 Web portal 

Federació de 

Municipis de 
Catalunya 

Article: Collserola becomes a laboratory to test how 

forests adapt to climate change [in Catalan] 
14/02/2022 Online newspaper El Llobregat 

Article: Collserola becomes a laboratory to test how 
forests adapt to climate change [in Catalan] 

14/02/2022 Online newspaper El Far 

Article: Measures by the AMB enable five estates, 
including Can Ferriol in Sant Feliu, to adapt to meet 

the challenges of climate change [in Catalan] 
14/02/2022 Online newspaper Llobregat Digital 

Article: The Collserola park will be the site of a pilot 
study focusing on preventing forest fires [in Catalan] 

14/02/2022 Online newspaper Territori Rural 

Article: Collserola develops a laboratory to test how 

forests adapt to climate challenges [in Catalan] 
14/02/2022 Web portal EYSMUNICIPALES 

Article: Collserola becomes a laboratory to test how 
forests adapt to climate change [in Catalan] 

14/02/2022 Online newspaper 20 Minutos 
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Report on Cadena SER 15/02/2022 Radio Cadena SER 

Report on Cugat Mèdia 15/02/2022 Radio Cugat Mèdia 

Article: Climatic credits or how to establish a price for 
environmental services – The Life Climark project is 

developed in Catalonia 

22/07/2022 Newspaper Diario de Teruel 
A presentation of the project at an environmental management 
course by the Summer University of Teruel is announced, and the 

climatic credit concept is summarized 

Article in Regions4 - Box 9: LIFE CLIMARK beyond 
carbon 

- Journal Regions4 Explanation of the aims of the project. 
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Annex 2. Examples of press and social media network publications  

  

1. Publications on Twitter   2. Publications on Facebook 
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3. Tweet by the project mentioning the interview on the MeteoMauri programme on 

Catalunya Ràdio 

 

 

4. Article in the publication Regions4  
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5. Article in the Segre newspaper 


